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Major University
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Vice President Joe Biden “It's On Us” Rally

October 12, 2017

Advancing our understanding Enhancing aguaculture
and preparedness of climate methods and productivity

and environmental impact
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American Independent Business Alliance (AMIBA)
$45

$13
I

of every $100 you spend at... ...Big Box Retailer ..Local Business
$13 staysin the community $45 stays in the community

New Economic Foundation (UK)

keeping the local economy alive.

Institute for Local Self-Reliance




Marketing is a set of
arketingy strategies and tactics
ivar-Ki-ting! | that facilitate the
| exchange of value
betweenan
organization and its
audiences.
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Connecting Facebook & Marketing

The Numbers
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